


Dynamic creative with a background in
graphic design and photography, fueled
by a deep passion for visual storytelling.
Efficient in breathing life into ideas
through captivating designs and
immortalising moments through my lens.






HOP TIDES

Welcome to Hop Tides Brewery, where the waves meet our
hops! This laid back brewery is inspired by a surfers lifestyle,
taking inspiration from vintage surf culture and old school
beach illustrations. Hop Tides is located just a stone’s throw
away from the beach and offers a variety of craft beers that
are sure to please any palate.

The creation of Hop Tides came about as | was tasked to
create an Australian hospitality chain. As they are a chain, the
client asked for an illustration based brand identity that could
be applied to all venues around Australia.

For further information and a process journal of the brand
created, please head to my website.












THE DAILY 10

The Daily 10 is a revolutionary mobile and web application
crafted by Stella Angelis to turn daily math practice into a
habit. With 10 personalised math questions aligned with the
Australian curriculum each day, students effortlessly enhance
their skills.

The task was to create a logo design for The Daily 10 that
incorporates elements of a tree. The design for the app
combines two powerful symbols: the brain and the tree. By
incorporating the brain, symbolises the pursuit of knowledge
and intellectual development. The tree, on the other hand,
beautifully encapsulates the concept of growth and
continuous learning. Together, these elements form a
compelling visual representation that embodies the app's core
mission of fostering knowledge and personal evolution.

For further information and a process journal of the brand
created, please head to my website.













DAVID
CARSON

David Carson is an American graphic designer known for his
unconventional and experimental design approach in the
1990s. As the art director for "Ray Gun" magazine, he gained
fame for his visually striking layouts that defied traditional
design norms. Carson's work features eclectic typography,
distorted imagery, and vibrant colours, creating a rebellious
aesthetic. His influence on graphic design is significant, and
he continues to be a prominent figure in the field.

Tasked to create a double page spread, and an adaptive
web layout for a print magazine called Design Jam. Only
supplied with the copy for the article, we had the freedom to
create a design that we felt best supported Carsons style.
For the title page my own imagery was used to create a
collage of a wave and Carsons portrait shot, symbolising
Carson’s passion for surfing.

For further information, a process journal, and a prototype of
the adaptive web layout, please head to my website.












FROSTY

Frosty’s the go to for all you young beer enthusiasts who just
want to soak in the social scene without the hassle. No more
stressing over the logistics, just crack a cold one and let
Frosty handle the rest. It's the easy, breezy way to amp up
your social game. Cheers to keeping it cool, stay Frosty.

Tasked to create a unique design for a an existing product
package category that could offer a more effective, innovative
and meaningful consumer experience in relation to the way it
is packaged. The selected category was beer cases, as they
all appear to be similar and have no user experience.

Frosty is a beer case that holds 18 x 375ml cans. There are
several different cases that contain different beer flavours,
such as, Pale Ales, IPA'S, and many more. When opening the
package Frosty comes alive, as his ears extend and creates
room for ice to be poured over your beers, essentially creating
an esky. Made from recyable materials and lined with
Frostshield, Frosty can be reused upto 5 times as an esky
after initial use.

For further information and a process journal of the brand
created, please head to my website.
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ELEKTRIK EEL

Welcome to the electrifying realm of the Elektrik Eel
Festival, where music transcends boundaries and pulses
through the underground. Immerse yourself in three
nights of premiere artistry and hypnotic craftsmanship,
curated by our exclusive event management company
dedicated to high-end, underground house experiences.
Step into the avant-garde world of Acid house, Chicago
house, Deep house, Tribal house, Dark electro, and
Industrial beats, brought to life by a lineup of premium
DJs and artists.

Tasked to create an adaptive web design for a festival
named Elektrik Eel, with a style influenced by the feelings
of “minimalist, electric, underground and Berlin
nightclubs”, wanting a risk with the branding in hopes to
reap great reward.

The design created resembles a risk taking approach by
distinguishing itself from conventional festival websites.
Inspired by the nostalgic charm of a retro television, with
each page being a different “station”. At the bottom of
the screen, buttons symbolize these “stations,” providing
users with an immersive journey reminiscent of channel
surfing. This innovative design aligns with the client’s
vision of an “electric, underground, premium, minimalist”
aesthetic, all while boldly embracing a risk-taking
approach to its branding.

To check out the live Elektrik Eel website, please head to
my website.












CRIME
STOPPERS

A holistic approach for today’s reality.

Crime Stoppers currently has a reputation among young
Australians as an organisation that has lost touch with the
realities of today’s world. It's current branding, while
effective at the time, is no longer relevant and requires a
modern touch.

There is a need to focus less on the outdated idea of
crime as black and white, and redirect Australians to a
modern and open minded viewpoint, encouraging
community action and the safety of Australians through
the use of anonymous reporting.

Tasked to redesign for the outdated Crime Stoppers
brand, and create a design that can seamlessly be
applied across various touch points. The logo design
had to incorporate the colour blue and at least three rows
of checkers. The result is a brand identity that strives for
community action and highlights the use of anonymous
reporting through Crime Stoppers.

For further information and a process journal of the brand
created, please head to my website.















