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Aboul Me

A recent graduate of Billy Blue College of Design, | take every opportunity to further

my knowledge of the world of design in order to create something amazing. | am

someone who's not afraid to ask the right questions to get your idea off of the ground

and soaring above the others. With skills in graphic design, photography, branding

and more, | am ready to tackle any challenge head on. You never know what could
work until you try it. So how about ite Why don’t we try thise
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The “Game Accessibility
Standard Rating” System

Completed August 2021

Designing for Accessibility

As the audience for video games grows and diversifies, it becomes increasingly
important to ensure all gamers can access games, no matter their ability or disability.
As not every game is yet made equal, the Game Accessibility Standard Rating
_ sticker system allows consumers to see at a glance which video games provide
®18+ Biohinpact the right features that they need to be able to play and therefore ensures greater
violence buyer confidence in the video game market. The GASR website, which can be
RESTRICTED [NAUGHTY: .50 | accessed via QR codes on each sticker, provides a full list of which accessibility
r _i features each video game possesses under five key categories. This system would
require government regulation in order to achieve maximum effectiveness.

www gasr.gov.au/classification

thelasiofuspart2s

All text is in the dyslexic-friendly Century Gothic and
kept to as legible a size as possible

Symbols and QR code are raised

Games that do not feature any features in a specific
category will not feature that symbol

Braille used to point to location of QR code
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How to Access the
GASR Sticker System

Check the symbols on the sticker, which ones are
present/raisede

GASR

Vo r e Game Accessibility Standard Rating

About Ratings by Game Criteria Contact Us Select Language

. The Last of Us Part 2
Hold your phone in front of the QR code to access R

: Age Rating: R18+
Th e We bs I Te Plattorm: Playstation 4
Publisher: Naughty Dog
Counfry of Origin: USA

The Last of Us Part 2 features the following

O R accessibility features:

Type the URL into your browser’s address bar

Scroll through the website to see the full list of
accessibility features for a certain game
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ﬂ “Take Your Time Back”
JB Hi-Fi Campaign

Completed August 2021

TAKE YOUR
= TIME BACK - = Designing for Empathy

It has become increasingly harderinrecent years for many to maintain a proper work-
life balance, with emotional exhaustion and cynicism being the result. The “Take Your
Time Back” multimedia campaign seeks to remind these people to take some time
to themselves every once in a while (preferrably by buying something at JB Hi-Fi to
enjoy at their leisure). To coincide with JB Hi-Fi's 50th anniversary, the campaign took
influence from 1970s fashion and technology in the designs of its lead characters: a
set of family members, each with their own preferred ways of unwinding when they
need to. The characters also deliberately evoke JB Hi-Fi's simplistic, hand drawn style
for easy replication and are featured across many channels, such as print media,
video advertisements, social media, two seperate phone games and the iconic
JB Hi-Fi shelf tags.




Spotlight Wayfinding
System Redesign

Completed May 2022
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Designing for Clarity

Originally presented as a printed report, these are the highlights for a complete
redesign of Spotlight's wayfinding system. The proposal was modelled off of the
Castle Hill store, but could be extended to other Spotlight stores as needed. The
primary intentions of this redesign were to clarify where specific sections were
located and to entice shoppers to stay in the store for longer periods. Therefore,
this colour-coded wayfinding system includes hanging fabric canopies and signs
to mark sections, floor lines to direct customers, updated shelf tags, an information
kiosk and a dedicated Spotlight smartphone app with wayfinding capabilities to
assist customers. A second floor was also added to the building, including a cafe,
craft workshops and a playground to turn Spotlight Castle Hill from a simple craft
shop into a destination.
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“Don’t Feed the Donkeys”
Public Experience

Completed May 2022
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Designing for Engagement

Compulsory voting means that Australia sees some of the highest voter turnout in
the world. However, many of these voters are either not adequately informed about
their choices or disillusioned with the whole process and, as a result, are churning
out votes that are a complete afterthought instead of a direct engagement with
our democracy. Of particular note is the practice of *donkey voting”, where a voter
numbers the candidates in the order they appear on the ballot without thinking.
“Don’tFeedthe Donkeys” is a branded experience that takes thistermintoits theming,
likening a lack of voter engagement to throwing the physical ballots to the donkeys
to eat. The experience features a set of posters and QR codes that simulate a mock
election for the audience to participate in on their smartphones. These experiences
are lit with holographic donkeys to catch the attention of the general public.
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CANDIDATE #1 CANDIDATE #2

Timeline of the Experience

The audience enters the experience and is faced with a selection of identical, faceless
posters, representing candidates.

If the audience scans the QR code on any candidate poster, they can view that

candidate’s profile on their smartphone, showing their actual face, name and other vital

information about them.

The QR code on the final poster in the experience takes the audience to a virtual ballot
paper, where they can vote for the best candidates.

If anyone goes straight to the ballot without checking any candidate profiles, numbers
4 their ballot inless than 5 seconds or submits a blank ballot, the phone will play an animation
of their ballot being eaten by a donkey.

5 Regardless of the result, the audience is then directed to the website for more information.




“Zoomies”
Dog Food Packaging

Completed August 2022

Designing for Sustainability

Inrecent years, many companies have taken strides in using more sustainable options
for packaging their food and other consumer goods for sale. The packaging for
“Zoomies” was first concieved with this in mind, as | had noticed a lack of sustainable
packaging options for bulk bags of dry dog kibble. Instead of plastic, asis a common
material used, this packaging design uses heavy duty paper, similar to the material
used for bags of charcoal. As the design progressed further, a clear window was
added to the back of the packaging, along with a ruled line guide to how much
to feed each size of dog and a strap closure in the front to keep the food from
spoiling. Promotional materials also feature a reusable kibble storage container that
consumers can acquire through purchasing the bags.

Nutritional benefits

Strap Holder (glues

Handle (folds and to front of pack)
glues together)

Ingredients, storage
instructions, manufacturer
details and best before date

Fyven in their senio  ears, it's stilf very

The name “Zoomies” refers to the colloquial term for the short, hyperactive gy g ke
bursts of energy exhibited often by happy, healthy dogs and was chosen
due to those above connotations

Zoomies specially formulated Seniox

Dog Food provides everything you

older dog needs to stay active and
stay healthy

Zoomies Senior Dog Food provides
the following nutritional benefits:

anay from direns wndigh
Al ;

WX Acrtraiian ingrechends
Manufacturer

Feeding Guide (per day) o,"“_“l’ 4

LOOMeS
1 Hoenebush) Bay D
Fhodes NSW 2158
Australis

The dog's banner body and the wax seal-like background were chosen
due to their associations with *high quality”

The logo font is Minerva Modern Black Italic. Black so it stands out to the
consumer, ltalic to give the look of a dog running at high speed

Other fonts in the Minerva Modern font family are also used on the rest of
the packaging and across all supporting communication for Zoomies.

For more informatics
calison

1806 555 555 o vt
ZOOMMS.COM. AU

Senior Dog Food  Chicken and Veggies

L e A

Container;andiSCoop™ ™ . S S S :
R 5 e i Free Dog Food Container with any 3 Zoomies products.
when you purchase = . . SRS R RS .

any 3 Zoomies products
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Foe “Have You Seen It?”
. HAVE YOU Informational Publication
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e _ _ | Completed December 2022

S0 e OST GEMS OF THE SILVER SCREEN

Designing for Passion

SRR h s N R, According to Martin Scorcese’s Film Foundation, an organisation that serves to
AR AL AN S 5 ) AR AR RN A T ARG ) TS AR SR N R protect feature films worldwide, over half of all films created before 1950 and over
RS L R R ot S AR S RS AN URRER RS R B 7 | SR UIRERET S ECLRSEEE AR 90% of silent fiims created before 1929 have been lost forever. Their loss is also a loss

L LRRES | N A TR SR A Ay A A MRV ENS e e for human history and culture on an enormous scale and has lead me to dedicate
R A an entire passion project to the subject. “Have You Seen It?” is an informational and
RO WA RN RN AR | visual document exploring the topic of lost films, including how they became lost,
CAUNE SRR ' how some were miraculously found again and how modern audiences can prevent
| \ ALY | N modern masterpieces from suffering the same fate. This publication features specific
\ i\ : RN A N case studies of 10 fims and 4 television shows from around the world and pairs well
_ SRR ¢ AN S with an oral lecture on the contents.
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“Metropolis”

Year: 1927 /

Country: Germany
Studieo:UFA GmbH
Hotable Cast and Crew:
Directed by Fritz Lang and starring Gustav Frihlich, Brigitte
Helm, Rudolph Klien-Rogge and Alfred Abel, -

T

synopsis:
In a futuristic city of ineguality, ruler Joh Frederscon plots to /
quell a worker uprising in the underground slums, while his =on f
Freder falls for Maria, a woman from said slums. III
{
! I

Featuring a ci

find itself at J".- me in “Star Wars”, many of the hallmarks of modern science

fiction films can be traced back to “Metropolis®. When it first premiered,

' 4 "Metropaolis® had a runtime of 153 minutes, a length that would become

\ ' shorter and shorter as more scenes were cut out and lost, first by Paramount

ape reminiscent of "Blade Runner”™ and a robot that would

Studics due to ver the movie’s length for US audiences, then by UFA
themselwves whan l']"E 1]311 Party held power due to the film' s Communist message.

There have been at least five attempts to reconstruct “Metropolis® from

972, with earlier attempts having to work around the lack of supplementary
materials that would explain where certain scenes were placed {such as a
scri pt] . These attempts included a bizarre adaptation by Gicrgic Moroder
in 1984, which intreduced coloured tints to the scenes and a scundtrack
that included contemporary artists such as Freddie Mercury, Pat Benatar and
Adam Ant. This version earned two Golden Raspberry nominations as a result.

In 2008, the most recent restoration process began when a lémm acetate

™ ™ copy of the original film was found in the Musec del Cine in Argentina,

The Hlstory Of Fllm / allowing film historians to finally see the exact order of scenes. However,
this copy of "Metropolis® was in poor condition and even after a lengthy

restoration process, two of the missing =cenes were too damaged to be

restored and many other scenes can be easily identified as being f£from the

Argentine copy based on wvisual guality alone. Even so, "“Metropolis* is

now considered to be ™33% complete”™, with only five minutes missing f£rom

The art of motion pictures has seen many developments over its century-long lifespan, with constant advancements in technology the film.
to bring the most immersive experiences to the audiences of each film’s time. To understand what has been lost, it helps to '

know how these films were created in the first place- and just how easily many were destroyed.

Sait of Harry G. Fromberg, as
| truatee of Grand Notional Pictures,
| Ine., for $500,000 damages against
20th-Fox Film Corp. and De Luxe
Laboratories, Ine., was revealed yes-
terday in the New York Supreme
Court. The plaintiff, who is suing as /] . e . :
assignee of Educational Film Corp. ; : _ - - - o . - =
of America, secks the damages for ' [ ' . — R R — -
loss of 2,200 negatives and prints in bl . ; . -
a fire at the De Luxe warchouse in S . i L Ey
Little Ferry, N. J., on July 9, 1937, . = . » 3
Defendants have served an answer \\ ' : -
counter-claiming for work done and
elaiming that the log: had been set-
tled with t]m plaintiff.
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WILLIAM FOX sersran
Theda Bara Cellulo=se 1905: Charles= o 1910: First 1923: lemm gauge 1926: Vitaphcone 1932: Tec)
o te (“Silwver Pathe colour T=Tadubif] attempts at created (sound on disc) Frocess 4
te”} film stencilling acetate film created
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1950: ZSafety 1950: Eastmancolor 1953: Cipemascope 1996: First film 2013: More movies
film officially debut=s and debuts shot and edited made digitally

replaces Mitrate becomes popular digitally than with film
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Contact

Curiosity leads to innovation. Why don’f we fry thise
Jasmine O'Brien

+61 415 152 /780

jasmineobrien0?@gmail.com

LinkedlIn



mailto:jasmineobrien09%40gmail.com?subject=
https://www.linkedin.com/in/jasmine-o-brien-a75961275/

Project Case Study:
Designing for Accessibility

As the audience for video games grows and diversifies, it becomes increasingly
important to ensure all gamers can access games, no matter their ability or disability.
As not every game is yet made equal, the Game Accessibility Standard Rating

sticker system allows consumers to see at a glance which video games provide

the right features that they need to be able to play and therefore ensures greater

& buyer confidence in the video game market. The GASR website, which can be

' ' accessed via QR codes on each sticker, provides a full list of which accessibility

PA“T II 5 features each video game possesses under five key categories. This system would
require government regulation in order to achieve maximum effectiveness.

- sFsll High impact
violence
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Motor
Ability to move/use a conftroller

Accessibllity features could include
simple controls, ability to change
confrols or integration with assistive
technology (e.g. eye tracking)



Vision

Accessibllity features could include
high contrast between the Ul and the
background, easy-to-read font size or
an audio description frack




Hearing

Accessibility features could include
subtitles, separate volume sliders for
voice/music/SFX or a stereo/mono

toggle




Cognitive

‘ Ability to mentally process information

,." Accessibility features could include

tutorials, letting the game start without
oo many menus or an option to turn
off non-interactive elements



Other

Covers features that do nof fit in the
other categories, including speech-
related accessibility features

Accessibllity features could include

choice of game difficulty, autosave,
auto-aim/assisted steering or saving
the opftions you selected at the start
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GASR

www.gasr.gov.au/classification.

thelastofuspart2f

Al

All text is in the dyslexic-friendly Century Gothic and kept to
as legible a size as possible

Symbols and QR code are raised

Games that do not feature any features in a specific
category will not feature that symbol

Braille used to point to location of QR code



How to Access the GASR Sticker System

Check the symbols on the sticker, which ones are present/raisede

Hold your phone in front of the QR code to access the website

OR

Type the URL into your browser’'s address bar

Scroll through the website to see the full list of accessibility features
for a certain game
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GASR

Vo rey Game Accessibility Standard Rating

SR Ratings by G Criteria Contoctls  Select Languegs

The Last of Us Part 2

Eelease Yeor 2020
Age Roting: R18+
Platform: Plonstaticn 4
Fublisher: Haughty Dog
Counlry of Crigin: USA

The Lost of Us Part 2 features e folowing
accewtality leaturas:
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TAKE YOUR
TIME BACK
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Project Case Study:
Designing for Empathy

It has become increasingly harderinrecent years for many to maintain a proper work-
life balance, with emotional exhaustion and cynicism being the result. The “Take Your
Time Back” multimedia campaign seeks to remind these people to take some time
to themselves every once in a while (preferrably by buying something at JB Hi-Fi to
enjoy at their leisure). To coincide with JB Hi-Fi's 50th anniversary, the campaign took
influence from 1970s fashion and technology in the designs of its lead characters: @
set of family members, each with their own preferred ways of unwinding when they
need to. The characters also deliberately evoke JB Hi-Fi's simplistic, hand drawn style
for easy replication and are featured across many channels, such as print mediaq,
video advertisements, social media, two seperate phone games and the iconic
JB Hi-Fi shelf tags.



“Endless Running” Phone Game
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Video Advertisement
Storyboard

A burnt out man sits, dejected,
at a desk filled with stacked papers.

The couple sit down with their family. The man
is now much more relaxed as they settle down
and take a break.

Y CETTTRYY

A woman, presumably his wife,
comes over to check on him.

TME BACK.

ALITILE SRIAK CAN MAKE & WORLE & DFFIRINCT

Cut to an old CRT television, presumably being
watched by the family.
This scene featfures the key message of the
campaign (“Take Your Time Back”) and a
supporting statement underneath.

Sensing that he needs a break, the woman
helps the man out of his chair and leads him
away from his desk.

The couple walk towards a lounge where
the rest of their family is seated:
a young boy, a slightly older girl, a teenage
boy and a dog.

LET™S LLAWT B NOT 1N THI PAST
5 70 TR A ALY T, T T T WAL

The TV switches to the JB Hi-Filogo and the “calll
to action” appears below.



9:41 PM

Instagram
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You Harlay

B 8 Hi-Fi Official

P R )

©0) Liked by Robert Smith and others

Break time! How do you spend it? Tell us in the comments!
#Hakeyourtimeback . more
Wiew all PR E
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& jbhifi  ~

JdB) .
' HI.FI Posts

111K 40

Followers Following

JB Hi-Fi

The offic:al Instagram page for @) bhih Austrakal

Let’s leave bumout in the past and take our time back!
hitps:lapps apple.comawdevelopanbhiiid 123456759

View Shop

Message Email e

941 PM

Instagram

© Nmg

You Harlay

8 8 Hi-Fi Official
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90D Liked by Robart Smith and others

All work and no play can serously harm your mental health
#akeyourtimeback . more
View all comments
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Project Case Study:
Designing for Clarity

Originally presented as a printed report, these are the highlights for a complete
redesign of Spotlight's wayfinding system. The proposal was modelled off of the
Castle Hill store, but could be extended to other Spotlight stores as needed. The
primary intentions of this redesign were to clarify where specific sections were
located and to entice shoppers to stay in the store for longer periods. Therefore,
this colour-coded wayfinding system includes hanging fabric canopies and signs
to mark sections, floor lines to direct customers, updated shelf tags, an information
kiosk and a dedicated Spotlight smartphone app with wayfinding capabilities to
assist customers. A second floor was also added to the building, including a cafe,
craft workshops and a playground to turn Spotlight Castle Hill from a simple craft
shop into a destination.
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Knitting




Y CETTTTYY



Project Case Study:
Designing for Engagement

Compulsory voting means that Australia sees some of the highest voter turnout in
the world. However, many of these voters are either not adequately informed about
their choices or disillusioned with the whole process and, as a result, are churning
out votes that are a complete afterthought instead of a direct engagement with
our democracy. Of particular note is the practice of *donkey voting”, where a voter
numbers the candidates in the order they appear on the ballot without thinking.
“Don’'tFeedthe Donkeys” is a branded experience that takes thistermintoits theming,
likening a lack of voter engagement to throwing the physical ballots to the donkeys
to eat. The experience features a set of posters and QR codes that simulate a mock
election for the audience to participate in on their smartphones. These experiences
are lit with holographic donkeys to catch the attention of the general public.

)
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CANDIDATE #1
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oy Ancillary ltem:

Ay Button Bodges
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Ancillary Item:
Holographic Lamp



Timeline of the Experience

The audience enters the experience and is faced with a selection of identical, faceless
posters, representing candidates.

If the audience scans the QR code on any candidate poster, they can view that
candidate’s profile on their smartphone, showing their actual face, name and other vital
information about them.

The QR code on the final poster in the experience takes the audience to a virtual ballot
paper, where they can vote for the best candidates.

If anyone goes straight to the ballot without checking any candidate profiles, numbers
their ballot in less than 5 seconds or submits a blank ballot, the phone will play an animation
of their ballot being eaten by a donkey.

Regardless of the result, the audience is then directed to the website for more information.
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Project Case Study:
Designing for Sustainability

Inrecent years, many companies have taken strides in using more sustainable options
for packaging their food and other consumer goods for sale. The packaging for
“Zoomies” was first concieved with this in mind, as | had noticed a lack of sustainable
packaging options for bulk bags of dry dog kibble. Instead of plastic, asis a common
material used, this packaging design uses heavy duty paper, similar to the material
used for bags of charcoal. As the design progressed further, a clear window was
added to the back of the packaging, along with a ruled line guide to how much
to feed each size of dog and a strap closure in the front fo keep the food from
spoiling. Promotional materials also feature a reusable kibble storage container that
consumers can acquire through purchasing the bags.




The name “Zoomies” refers to the colloquial term for the short, hyperactive bursts of energy exhibited
often by happy, healthy dogs and was chosen due to those above connotations

The dog’'s banner body and the wax seal-like background were chosen due to their associations with
“high quality”

The logo font is Minerva Modern Black Italic. Black so it stands out to the consumer, Italic to give the look
of a dog running at high speed

Other fonts in the Minerva Modern font family are also used on the rest of the packaging and across all
supporting communication for Zoomies.
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HAVE YOU Project Case Study:
| Designing for Passion

According to Martin Scorcese’s Film Foundation, an organisation that serves to
protect feature films worldwide, over half of all films created before 1950 and over
0% of silent films created before 1929 have been lost forever. Their loss is also a loss

N for human history and culture on an enormous scale and has lead me to dedicate
THE LOST GEMS OF THE SILVER SCREEN K< an entire passion project to the subject. “Have You Seen It?” is an informational and

oEEN | L

visual document exploring the topic of lost films, including how they became lost,

how some were miraculously found again and how modern audiences can prevent

modern masterpieces from suffering the same fate. This publication features specific

case studies of 10 films and 4 television shows from around the world and pairs well
with an oral lecture on the contents.
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Analog films ara
materials {hazps)
light-aenaitive =mula y  usually
filled I ailver, that allows
an image to be held. The sarlisst
flilms were printed oo cell
nitcate [(“ailver nitzate”]}
Because of silver nitrate's
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